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Press Pitch Worksheet
Please return to the Fringe office by June 3
During the Festivals, our publicist deals with a wide variety of members of the press on a daily basis. Although we do not guarantee that we will pitch your show to the press, it is helpful for us to have detailed information about all shows, so we can provide information to reporters on request or if they are pursuing a specific story idea (an article on South Philly artists, for example).

It is also a good idea to do some brainstorming about press “pitches” or story ideas. It might be about a particularly unique quality of your show, a special interest paper that would be interested in the content of your show, or one of your company members. Save a copy of the ideas you come up with on this worksheet to help you with you own press campaign. 

Please feel free to attach supplemental materials to this form.  Also feel free to email any questions or pitch ideas to craig@livearts-fringe.org, but please be aware that our publicist does not begin work until May and your emails will not be read until that time.  

Show Information

Artist or Group:_____________________________________________________
Title of Show:__________________________________________________________
Contact Name:_________________________________________________________
Email:_____________________________________Phone:______________________
Promotions and Your Company

What would you like us to know about you, your company and your show? Describe some of the distinguishing features of your work, and tell us about any special promotions you’re planning for the Fringe. Continue your answer on an additional sheet if necessary.   

Special Focus

Please indicate if because of content or participants your show is of special interest to any particular demographic or special interest groups (i.e Gay/Lesbian/Bisexual/Transgender community, African-American Community, Jewish Community, suburban families, the disabled etc.). We will use this information to pitch stories to newspapers with a particular demographic focus, such as Philadelphia Gay News, The Jewish Exponent or MetroKids.
Photo Credits

All photos submitted to the Festival MUST be high resolution files and include the name of your company, the title of your show, the names of everyone shown in the photo (listed from left to right), and the photographer’s name (photo credit). Photo files should be 300dpi and at least 4x6 inches.  Clear and interesting photos of performers in your show will be much more likely to be printed by the press. Poster art or photos of objects are less likely to be used for press purposes (unless you’re presenting a visual art exhibition).

If you have sent us photos without all credit information, please list the file name of the photo and the appropriate credits here: 

Show Details – Please make bold or check all keywords that pertain to your show.
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Members of Your Company and Who They Are   
Please fill out as much of this information as you can and return by June 3.
Use the chart on the next page to list the names of the members of your company to date, city/town where they are from, city town/where they live now and where they went to school (or where they teach, if appropriate).  Be as specific as possible – give the names of schools, neighborhoods etc. -- include any local papers that you think would be interested in covering your show. Make extra sheets if needed. 

Please also indicate which company members would be willing to be identified with a particular demographic group (i.e. as Gay/Lesbian/Bisexual/Transgender, Jewish, African-American, Caribbean, Hispanic, Asian, Native American, etc) or geographic group (Delaware County, West Philly, etc) in press pitches.

If your company includes musicians, please indicate their instruments or vocal range next to their name.
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